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Simplify your multi-screen marketing by putting consumers at the center of your strategy

Therise of the digital age means that consumers have unprecedented access to information and they're no
longer interested in a"one sizefits all screens' experience. Multi-screen Marketing: The Seven Things You
Need to Know to Reach Your Customers Across TVs, Computers, Tablets, and Mobile Phonesisa
comprehensive guide to understanding the multi-screen consumer. Written by thought leaders from
Microsoft's Advertising Division, the book identifies what drives consumer behavior across devices and
digital platforms — sequentially, simultaneoudly, at home, at work and everywhere in between. The
underlying concept is that marketers need to move beyond a technology feature-obsessed approach where a
device's capabilities dictate one's marketing plan, and instead, focus on the underlying needs and motivations
of their customers. This approach can help marketers simplify their strategy, while enabling them to leverage
the right screen with the right message in the right moment.

Companies are learning that using the same legacy television advertising and content across all digital media
will not help them break through the clutter. To truly take advantage of the unprecedented opportunity served
up by the multi-screen world, the authors show how bringing consumers firmly back into focus will
ultimately deliver more value for marketers. Readers will learn how to tailor their approach to most
effectively reach their customers through the following multi-screen pathways:

- Content Grazing — uses 2+ screens for unrelated content

- Quantum — transitions sequential activity from one screen to another

- Investigative Spider-Webbing — views related content on 2+ screens

- Social Spider-Webbing — sharing and connecting with others on 2+ screens

The book includes new research and data exploring how and why consumers navigate across screens as well
as real-world examples of consumer-centric multi-screen marketing from companies of all sizes embracing
the change. For marketers looking to remain effective in the digital age, Multi-screen Marketing: The Seven
Things You Need to Know to Reach Your Customers Across TVs, Computers, Tablets, and Mobile Phones
explains how a consumer-centric multi-screen strategy not only simplifies an overly complex and constantly
changing marketing landscape, but leads to multi-screen campaigns that connect consumers to brandsin
meaningful, enduring ways.
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From reader reviews:
Maxine Lucas:

Now aday peoplethat Living in the erajust where everything reachable by interact with the internet and the
resources within it can be true or not call for people to be aware of each datathey get. How individuals to be
smart in receiving any information nowadays? Of course the solution is reading a book. Reading through a
book can help people out of this uncertainty Information mainly this Multiscreen Marketing: The Seven
Things Y ou Need to Know to Reach Y our Customers across TVs, Computers, Tablets, and Mobile Phones
book since this book offers you rich information and knowledge. Of course the information in this book
hundred per-cent guarantees there is no doubt in it you probably know this.

Mary Crist:

This Multiscreen Marketing: The Seven Things Y ou Need to Know to Reach Y our Customers across TV,
Computers, Tablets, and Mobile Phones usualy are reliable for you who want to be considered a successful
person, why. The reason of this Multiscreen Marketing: The Seven Things Y ou Need to Know to Reach

Y our Customers across TVs, Computers, Tablets, and Mobile Phones can be on the list of great books you
must have is actually giving you more than just simple reading food but feed an individual with information
that probably will shock your prior knowledge. This book is usually handy, you can bring it aimost
everywhere and whenever your conditions in e-book and printed kinds. Beside that this Multiscreen
Marketing: The Seven Things Y ou Need to Know to Reach Y our Customers across TV's, Computers,
Tablets, and Mobile Phones forcing you to have an enormous of experience for instance rich vocabulary,
giving you demo of critical thinking that we all know it useful in your day activity. So, let's have it and
luxuriate in reading.

Joseph Cole:

Reading a e-book can be one of alot of activity that everyone in the world loves. Do you like reading book
thus. There are alot of reasons why people enjoy it. First reading a guide will give you alot of new info.
When you read a e-book you will get new information mainly because book is one of many ways to share the
information or maybe their idea. Second, studying a book will make a person more imaginative. When you
looking at abook especialy fictional works book the author will bring you to imagine the story how the
personas do it anything. Third, it is possible to share your knowledge to some others. When you read this
Multiscreen Marketing: The Seven Things Y ou Need to Know to Reach Y our Customers across TVs,
Computers, Tablets, and Mobile Phones, you could tells your family, friends in addition to soon about yours
book. Y our knowledge can inspire the others, make them reading a guide.

Alvin Reed:

Y ou may get this Multiscreen Marketing: The Seven Things Y ou Need to Know to Reach Y our Customers



across TVs, Computers, Tablets, and Mobile Phones by browse the bookstore or Mall. Simply viewing or
reviewing it can to be your solve problem if you get difficulties for the knowledge. Kinds of this publication
are various. Not only by written or printed but also can you enjoy this book through e-book. In the modern
eraincluding now, you just looking from your mobile phone and searching what their problem. Right now,
choose your personal ways to get more information about your guide. It is most important to arrange you to
ultimately make your knowledge are still up-date. Let's try to choose right ways for you.
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